NOTES:

	Page
Number/ Location
	Comments

	21
	In a pre-test2, another 64 consumers’ were polled for perceived quality of household electrical appliances from three countries selected from the pre-test1.
Is this correct?

	24
	The questionnaire used to collect date instrument contained an experimental design.
I don’t know what this means.

	25
	With respect to data fit to the proposed model, specific criteria were used. Fit is constrained to Χ2 / df value smaller then 5 (Taylor and Todd, 1995). Other fit indices (NFI, NNFI and CFI) range from 0 to 1, with values greater than 0.9 considered to be acceptable fit to the data (Bentler, 1992).
You mention two sets of criteria; the first is that “x**2/df” thing, and the rest (“Other fit indices…”) are conveniently modulated to between 0 and 1.

But I think you need to say what data/analysis are constrained by that first equation.

	27
	High COO variance showed significantly higher for all the brand equity dimensions (perceived quality, brand association, and brand loyalty) than low variance image.
You’re trying to explain a relationship here, but I’m not sure what it is. You can try rewriting it, or we’ll talk about it (or both).

You use the expression “COO variance” for the first time on page 2. Now that you’re using it more intensively, I have to admit I’m not sure what it means. I guess that’s the point. It may make intuitive sense to a marketing person, but it’s not connecting with this “lay” reader.

	34
	The literature suggests that when a company seeks to use M&A to increase their market share, they should merge or acquire a reputable company from a country with a strong association with the product category.
This is new info. It may have relevance (particularly to implications), but doesn’t appear to be well integrated with your thesis.

	34
	Therefore, managers from acquiring companies should take advantage of and highlight the features of the brand which is made by a high image COO business with a high association with the product category that would increase the perceived quality of their weak image brand.
This is unclear. It seems like you could just be talking about the fact that perception of quality for a brand is linked to product category, but that would be sort of trivial.

What are you trying to say here?

	
	


